








MOST-ATTENDED

LUNCH WITH HALEY
WEBINARS

DIGITAL MARKETING - WHAT YOU NEED TO BE DOING
Success in remote staffing sales requires new technology, sales
models, recruiting methods and marketing strategies. Understand
the trends that are redefining how staffing is sold and get tools
and strategies you can use to discover sales opportunities and
accelerate your recovery.

SUPER SIMPLE TACTICS TO GET MORE OUT OF YOUR
JOB BOARD SPEND

What jobs get the most clicks? The best candidates? How can
you maximize your recruiting budget and efficiency? Appcast and
Haley Marketing explain how today’s job seekers engage with jobs
and offer simple advice to improve job postings and get more
applications into your pipeline.

NOT YOUR FATHER'S MARKETING - STRATEGIES FOR
SUCCESS IN 2020

The world of marketing (and marketing technology) is continually
evolving. But how do these changes impact your business?
Discover the trends and challenges of marketing in the staffing
industry today and learn how to strengthen your marketing mix to
achieve amazing results in 2021.king advantage of this once-in-a-
lifetime opportunity to reinvent your business.

— % sl hungry for knowledge? Our Lunch with Haley page includes
upcoming webinars, and our Webinars on Demand page connects you
to dozens of recordings you can watch at your convenience. Find out how

\ to use our webinars for ASA certification continuing education hours.
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BEST NEW APP FOR
HALEY MARKETING

CLIENTS: NETSOCIAL

Team-based social sharing gets
7x more response! And NetSocial gets your
whole team involved in content marketing.

WHAT IS NETSOCIAL?

o It'salow-cost app that automates social THE CASE FOR
sharing—across your whole team! TEAM-BASED

»  You keep control over what gets shared SOCIAL SHARING
(jobs, blogs, videos, and curated content).

¢ Your team members keep control over 84%
when and where it gets shared. of consumers value Leads developed

recommendations through employee
. from friends and social marketing
Content marketing works best when everyone family over all other convert

forms of advertising.

participates. NetSocial makes it ridiculously easy 7x more
(and fun!) to get your whole team off the bench— frequently.
and into the social sharing game.

Content shared by
For as little as $10 per user, NetSocial keeps employees receives Sas‘szigell:i::iigg
your company in front of more job seekers and 8x more outsell
staffing decision makers. Strengthens your engagement. 7 80/
brand. And helps you make more placements. of their peeg
HOW DOES NETSOCIAL WORK — (-
AND WHAT CAN IT DO FOR YOUR shared by

employees went

79% Sonr

of firms reported
more online visibility
after implementing
team sharing; 65%
reported increased
brand recognition.

STAFFING FIRM?
1. Watch the product demo.

2. Visit the NetSocial website to learn more.

3. Read how staffing companies improve
their ROI from social media with
team-based social sharing.

N ETS O C I A L £ cg;;anie()sf:lf)ecizgz:l'il;ely ‘

to stay at their company.
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BEST RESULTS:
HIGH ROI CASE STUDIES

Watch these short (2-minute) videos to find out how:

A/B testing Facebook ads helped us capture job seekers’
attention and decrease cost per candidate leads from $2.79
to $1.49!

WATCH THE VIDEO FROM CASEY LAMB, PRESIDENT,
AMERICAN STAFFCORP.

READ THE CASE STUDY.

Our recruitment marketing team helped this industrial staffing
agency to increase average monthly applications from 568 to
915...while REDUCING their job advertising spend nearly 20%!

WATCH THE VIDEO FROM TIM BLEICH, PRESIDENT,
VECTOR TECHNICAL.

READ THE CASE STUDY.

A website upgrade enabled this Southern California staffing
firm to show off their capabilities and strengthen positioning
in their market.

WATCH THE VIDEO FROM TOM PORTER, OWNER,
MARQUEE STAFFING.

These videos are uplifting, worth the watch
and made with Video NOW.

Get more ideas for using video to generate leads,
attract talent and build your brand here.
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PREPARING YOUR MARKETING FOR Q4

Segments:

e Prepare your marketing for Q4

e The iOS update that limits (and blocks) Facebook ads

e Three ways to improve conversion rates on your job board

CAN YOU BUILD A RECRUITMENT MARKETING STRATEGY
FOR JUST $2,500/MONTH?

Segments:

e What are visitors' first impressions of your website?

e Why we need to think fast but act slowly on social media

¢ Build a killer recruitment marketing strategy on a budget

YOUR EMPLOYER BRAND DOESN'T HAVE TO BE

EVERYTHING TO EVERYONE

Segments:

e Conversion rates: Is your website helping or hurting your lead funnel?

e Your employer brand doesn’t have to be everything to everyone

e Two ways programmatic job advertising works for the staffing industry

ARE YOU CREATING CONTENT WORTHY OF YOUR AUDIENCE'’S TIME?
Segments:

¢ |s your content truly valuable to your audience?

* How to handle a negative comment on a social media post

¢ Are you using the communication tactics your applicants want to use?

WHEN WILL GOOGLE STOP BREAKING OUR HEARTS?
Segments:

¢ Is LinkedIn’s algorithm making it impossible to share content?
¢ A thought on “Position 0" on Google...

¢ Annual job board contract vs. a flexible, monthly budget

Like what you hear?

Subscribe on your favorite player!
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BEST DIGITAL
MARKETING DEALS

Say GOODBYE (and good riddance) to this year with
SIX special offers from Haley Marketing.

Attract talent. Generate sales leads.
Fill more job orders. And save money!

GOODBYE 2020 Deals

Each deal comes with free bonuses to improve your marketing results:

- N G

Website Deal Blogging Deal Google Mastery
(ongoing SEO, paid Google advertis-

+ free IP tracking software! + free featured images! ] )
ing campaign) + 3 freebies!

(a) 2 *
Digital Visibility HaleyMail Lead Gen The All-in-One
(social marketing, blogging, reputa- (content marketing, sales outreach (your choice of direct marketing
tion management) + free Video NOW campaign) + unlimited email campaigns, blogging, Social Pro,
account! delivery! and Google remarketing)
+ free Video NOW, chatbot
AND IP tracking!

If you have job openings to fill..or need more job orders,
get our best deals of the year.
Time is running out, so act now!
When the year is over, so are these special offers.
Start 2021 with a BANG!
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LET'S FIND YOUR
SILVER LINING TOGETHER.

Opportunities for your company to rebound and
accelerate your recovery are everywhere...

...and Haley Marketing is here to
help kickstart your recovery.

MAKE 2021 YOUR BEST YEAR EVER.

What can we do for you?
CONTACT US TODAY AT 888.696.2900

Il@)

MARKETING

www.haleymarketing.com/ideaclub
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